
  

 

Compassion Canada Job Description 

Digital Experience Manager

DEPARTMENT: Digital and Technology 

The Digital Experience Manager is responsible for leading the Digital Experience team to envision, create, and 

execute strategies designed to improve Compassion Canada’s digital experience, improve supporter and lead 

satisfaction, and drive our overall digital maturity.   

  

By orchestrating digital analytics, supporter insights, UX/UI best practices, and digital innovation you will be 

responsible for developing strategies which deliver outstanding, frictionless digital customer experiences.  Your 

success will depend on your being able to build effective partnerships with a broad range of stakeholders, combined 

with excellent communication, planning, and implementation skills will ensure that these strategies are executed 

with excellence.    

  

You will encourage collaboration and support Compassion Canada’s commitment to become an agile and learning 

culture.  You are hungry for quick wins and focused on long-term digital maturity.  You know and recognize – 

digital and technology are the cornerstone for our long-term success, and you will champion growth in these areas 

across the organization.   

  

As a digital expert and advocate, you will advise internal stakeholders, and the broader organization, on all aspects 

of the digital customer experience. Ensuring that all teams have the appropriate knowledge, guidance, support, and 

training to enable the delivery of excellent digital customer experiences  

  

In short:  

• Accountable to lead and drive Compassion Canada’s digital channel strategy including web, mobile, digital 

ads, SEO, social and all the digital channels we do not know about yet as well as responsible for digital 

analytics, trends and insights  

• Supporting organizationally Compassion Canada’s commitment to an agile culture, innovation mindset, 

and team culture that is infectious and a joy to be part of  

• Influence/work alongside:  Content creation, Creative design, face-to-face channel activities, brand, 

supporter engagement and support, digital development and design, and the broader technology platform  

 

 

Since Compassion Canada is a Christian Mission organization whose role involves both ministry in and to the local 

church, both in Canada and abroad, and since it is expected of our donor base that we operate as a Christian ministry 

giving honour to Jesus Christ, each employee of Compassion Canada shall: 

• Participate in regular chapel services, 

• Pray with donors when requested by same or when deemed appropriate with donor’s permission. (This will 

apply to some positions more than others), 

• Conduct themselves in a Christ-like manner at work and outside the workplace, 

• Promote and defend the evangelical approach to ministry that Compassion Canada has adopted and put into 

practice.  



  

 

• Create, deliver, and manage the digital customer experience: creating strategies and plans for continually 

improving customer engagement, satisfaction, and conversion metrics as well as drive net-new lead 

generation;  

• Adopt a ‘continuous improvement’ mindset: always looking for opportunities to improve the 

experience and performance of all journeys;  

• Adopt an agile mindset and behaviour:  always looking to balance long term planning with short term 

delivery (in you and your team);  

• Actively seek website and customer data and insights to drive informed understanding of how our 

supporters use our digital channels, and what improvements could be actioned to improve the user 

experience;  

• Continually test and track journeys and value propositions to ensure they are driving the 

correct behaviour and delivering optimal UX results;  

• Encourage the organization to take digital experience actions which are aligned with the supporters’ goals 

and needs. Use your digital expertise and experience to do what is right for the supporter or lead, not what 

is easy;  

• Have the boldness to challenge the status quo and receive organizational wisdom;  

• Identify, scope, and prioritize website and content enhancements/developments required to improve digital 

experience metrics and business performance;  

• Build internal stakeholder relationships based on mutual understanding, trust, and the ability to deliver, 

whilst effectively managing expectations;   

• Be a key participant in the broader Digital and Technology Leadership Team to ensure that Compassion 

Canada is prioritizing the right actions across all digital and technology areas;  

• Lead and manage the Digital Experience Team to support the overall digital goals and transformation and 

develop their own skills and capabilities;  

• Be accountable for our digital advertising efforts, creating a strategy and execution plan that is anchored in 

a testing methodology and includes, but not limited to paid ads, social ads, paid search – driving results 

across all levels of the full funnel;  

• Use the digital advertising results and experience to suggest broader organizational options and efforts;  

• Lead and execute Compassion Canada’s renewed focus on SEO, developing a data-driven strategy that 

produces results and informs content including on-page, off-page, and technical SEO;  

• Lead and execute our keyword research to support internal teams find current and future supporters where 

they are with relevant and engaging content that matters to them;  

• Lead and execute our email process taking the baton from plan, to assemble, execute and measure; ensuring 

we are learning and testing all along the way.  

 

• Innovative, with a track record of challenging the status quo;    

• Resourceful and proactive, with strong, creative problem-solving skills;   

• Strong knowledge of web design, SEO best practices,  email management and execution, digital advertising 

and digital analytics;  

• Outstanding communication skills are essential, particularly being able to explain technical concepts to 

people without deep technical knowledge.   

 

• Passionate about digital and customer experience: aware of the latest digital trends and acts as an 

advocate;   

• Proven experience in not only leadership and strategy, but also in rolling up your sleeves and getting tasks 

done;  



  

 

• Demonstrable experience in UX and UI, digital content management, and site optimization techniques, 

preferably at both a strategic and operational level;   

• Successful experience in a similar digital experience leadership role;   

 

• Proven experience of using data to drive your decision making, create plans and affect change: i.e. you 

know what things to measure and how to measure them;   

• Strong track record of creating and delivering strategies and plans;   

• Experience of implementing and analyzing A/B, or multi variant testing, is highly beneficial;   

• Ability to build strong working relationships across wide and varied business areas, effectively manage 

stakeholders and bring people with you;   

• Experience of successfully managing external agencies and suppliers;   

• Proven experience of managing and developing team members.  

 

Received: Executive Director of Digital and Technology  

Given: Digital Marketing Specialist  
  

Within: All staff, all departments    

Without: Vendors, Suppliers, and Agencies  

  
  The foregoing statements are intended to describe the general nature and level of work being performed 

by people assigned to this classification. They are not intended to be construed as an exhaustive list of all 

responsibilities, duties, and skills.  
  

In short, if this sounds like you, we cannot wait to receive your application:  

• You love all things digital;  

• You have worked in the digital field;  

• You have a passion to use your digital skills to make a difference in the world;  

• You are looking for a new job;  

• You are a proven leader;  

• You want to help build a digital team like no other.  

  

 


